





Current Status
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Currently the people in the market blend together and sometimes might be a mess.
It is a challenge to have a more integration of the open-air market with March 29th Square.
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Opportunity Statements

When going to the market, | want a more comfortable and aesthetic
environment so | can enjoy more time in the market.



Design Principles

Promoting long stay in the area
Inclusive Walking

Multi Purpose

Cultural and Community
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Urban Design
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Concepts

e Inclusive Area for Market Walking.
e Multi functional stands for vendors and personal working.
e Enhance skateboarding area in the square.




mmunication Design
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Conclusion

MARCH29T“ ' SQUARE
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Refine the surrounding infrastructure.
Create a visitor/ vendor friendly
environment.

Enhance the visual identity of the area,
strengthen the culture connection
between local society and visitors.




